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Impact to Tourism in 2020/2021



OCCUPANCY CHANGE (JANUARY 2019 TO PRESENT)
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TDT BY MONTH (FY 17 TO PRESENT) ) e
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IMPACT ON TOURISM (2019 vs 2020)
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| Cllendar2019 | Calendar2020

# of Visitors

Direct Visitor Spending
Economic Impact of Tourism

Tax Revenues Generated

Hotel Room Nights
Visitor Industry Payroll

Tourism Jobs

15,289,425
$5,592,353,940
$9,010,017,951

$331,860,145

6,870,638
$2,880,315,595
100,000

12,541,156
$3,618,870,993
$5,888,554,960

$219,130,751

4,246,209
$1,888,188,296
65,000
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MONTHS OF EXPECTED LEISURE TRIPS IN 2021

Question: Even if
only tentatively
scheduled, in
which months do
you currently plan
to take any leisure
trips? (Select all

that apply)

(Base: Waves 51 data. All respondents,
1,204 completed surveys. Data collected
February 26-28, 2021)

Destination Q Analysts
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“We don't want to see a repeat of last vear,” said Steve Hayes, president and chief executive of Visit St
Pete/Clearwater, Which promotes tourism in 5L Petérsburg and Clearwater, Fla (above), whers crowds
jammed the beaches last spring. Visit 5t. Pete/ Clearwater

Superspreaders aren't welcome

For those college students who still have the opportunity to travel,
many popular destinations have made it clear that mass
gatherings are not welcome.

In St. Petersburg and Clearwater, frequent signage promotes hand
washing, spreading out and mask wearing, and ambassadors
called “Sunshine Steward Street Teams” hand out gift cards from
local businesses to people wearing their masks correctly or
otherwise following the rules.

Access more of The Times by creating a free account or logging in. EXPAND Ea

ﬂ £ Type here to search
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