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- Public Outreach Update




Timeline

August - November — Public education program &
Speakers Bureau

Sept. 22 — Ballots mailed for military/overseas voters
October 3 — Ballots mailed for domestic voters
October 10 — Voter registration deadline

Oct. 28 - Nov. 5 — Early voting

Nov. 7 — Referendum on Penny renewal (2020-2030)
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Penny Facts

1% sales tax
not a new tax

X
1 / paid for by

3 visitors & tourists

Projects do not rely
on property taxes

Not collected on
groceries or medications

Nov. 7, 2017

Penny renewal vote



https://www.youtube.com/watch?v=8CRyMQSvp5A&feature=youtu.be
https://www.youtube.com/watch?v=8CRyMQSvp5A&feature=youtu.be

Penny Project Categories

From water quality projects to roads and neighborhood parks, the
Penny funds projects in areas that matter most to our citizens.

. Water Quality, Flood & @

Roads, Bridges & Sewer Spill Prevention Preserving Parks &

Trails O Our Environment

Safe, Secure Community Vitality
Community

FOR PINELLAS




Citizen and Partner Input

e Online Survey

e Focus Groups

e Open Houses
e Qutreach Events

e Partner Engagement




Public Outreach Program

e Speakers Bureau
e Printed Materials
e Social Media

e Digital and Audiovisual




Public Outreach - Speakers Bureau

e Audiences: Civic Organizations,
Clubs, HOAs, Neighborhood
Associations, Industry Groups,
County Departments

e Presentations and events with
approximately 80 community

groups and organizations;
thousands reached




Speakers Bureau Outreach
Since Aug. 1, 2017

e Speakers Bureau training
* |[nternal presentations - 21

e External presentations — 27




Educational materials - Print

REFERENDUM VOTE NOVEMBER 7, 201

-

‘@®

PENNY FOR PINELLAS

Building a Better Pinellas
Fronm roads and bridges b neghborhood garks, the Persy far Finellas
supports imvestments that matier most o ous ilizers. Pinellas County
vaters will decide on the renewal of the Penny on New. 7, 2017

Penny Facts: g8 REFERENDL E NOVEMBER 7, 2017

= Funck: anly long term capital mfrastructure projects the
ruppart our locsl community

= Shased hetwaen the County and 4 clties.
= Mot new Lax; the Peniny has been in effect since 1990

* Only apglios 10 the firt $5,000 of 2 zingle purchaze MNov, 7 FOR PINELLAS

« Al Peny funds ane collected in Pingllas and stay in Pinellas

e Fliers

e Rack Cards

* Poster

e Business cards
* Displays

e Articles

e Go kits

* Signage

How Would the Penny be Invested?

From roads and bridges to neighborhood parks,

Roads, Hridges the Penny for Pinellas supports investments that
S 7 s i"":,‘ [T marter most ta our citizens.
n o . Sewer Spill Prevention ; R
et e e - ] 0 Nov. 7, 2017, voters will decide on the renewal
zewrer gl ond eedull o the Penny.

cur
Comamus

Fire stations Law enforcement

Building a Better Pinellas
veiiles, emergency shelter space

and other public safety projects ] 1% sales tax; Nota new 1ax

i,
14y pai [T
iy paid for by visitors & lourists Roa Bridyes

and enhancements
to park facilities and preservation N
i environmertal land Prajects do not rely
on property taxes

Learn mare ot wwwipinellascounty.org/penny. Cet dstail: an Penny projects, an imeract
Contact our Speskers BLTEL: 3 727] 464-4600 15 larm mare soa o the #enny has buit a better

Funds only long-term
capital infrastructure
prejecls

Shared between the
County & 24 cities

e o)
Building a Better Pinellas Al Penny funds are |

collected in Fincllas )
and stay in Pinellas

Not collected on
groceries or medications

FOR PINELLAS

Bryan Dairy Road

www.pinellascounty.org/penny

=arn more: www.ninellascountv.ore/pennv

www.pinellascounty.org/penny
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http://www.pinellascounty.org/penny

Print Materials Outreach
Since Aug. 1, 2017

Penny-funded facilities/projects
Departmental public access facilities
Public libraries

Community centers

Fire stations

Chambers of Commerce

Local businesses

Legislative offices

Articles in local media outlets

and newsletters
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Educational materials - Social Media

LLLLLLLLLLL

##PennyforPinellas

Social Media Topics:

e Speakers Bureau
 Penny Projects and Priorities
e Story Map and Website
* [mportant Dates
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Social Media Outreach
Since Aug. 1, 2017

* Infographics, videos, animations
and web links

e More than 30 posts

e Combined reach: 80K+ users

[ - [ Pinellas Trail Loop
). % ' Did you know our county is planning to expand
. Y [ the Pinellas Trail by creating a 70-mile trail
. . ' ' RIS S loop? Completing the loop is a priority for the
= #PennyforPinellas renewal, which will be
. : : Y considered by voters on Nov. 7, 2017.
S 0 #BiketoWorkDay
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Educational materials - Digital/AV

o FRONCTS | WEORMATION GETIVOAVMID | BAG | MCCOMPLISIMENTS MAF

Buliding a Better Pinellas

From svadks and biigoe o cmighborband parbs. tho Sosmy o1
Pl pporls veeshmures n aas Bt sk mesd b e

an e sosre ot o Bory for 16 years (2920.2930)

By Facts:

= Fumls ory eg-term caste infrasiucturs prejects St
ssppoct cur ecal commuity

= Shavml bubwsn e Counly and 74 s

* Mok a new Tax: o Pseny has bean n eoct sisce 1950

= Caly npplies tothe §rot 55,100 0f n sngie parchase

= Al Panny tunts ace csocte In ook s say
[

 Updated Website
* Project Story Map

e Videos
e PCC-TV packet

www.pinellascounty.org/penny

Fusture Penny Prejocts Hap

How would thia Fanny be invested?

& el Prrmy woubd cortmes o sugpod foagetwm  Take n four of pateslial Pansy prcjects n Finsllas County
captal projcs i ckcal arvas: and cur 24 ciies Wit ur Theeaclve mag:
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http://www.pinellascounty.org/penny

Digital/Audiovisual Outreach

Since Aug. 1, 2017

Web/Story Map views: More than 7K
Online toolkit email outreach

PCC-TV video package (11/20 min.
videos, bulletin board, info crawl)
Informational video at various

closed-circuit locations
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City Partners Outreach

e Toolkit and Public Access TV packet

e Municipal presentations

e Social media

e City project and educational signage

e Collateral at local businesses and
community facilities

e Informational videos at public venues

(theatres, auditorium, community centers)
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Next Steps

e Schedule and attend additional outreach
meetings and events

e Provide additional signage to identify
neighborhood and public safety projects

e Distribute additional materials at various
locations

e Post weekly Penny videos on social media

e Continue municipal PIO partnerships
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@) NOV. 7, 2017

Voter Referendum

www.pinellascounty.org/penny

www.pinellascounty.org/penny
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http://www.pinellascounty.org/penny
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