TOURISM PROMOTION AGREEMENT
29" Annual Fall King of the Beach

THIS AGREEMENT is made and entered into as of the 1st day of
November . 20__ (“Effective Date™), by and between Pinellas County, a
political subdivision of the State of Florida (“County™), for and on behalf of Visit
St. Petersburg/Clearwater (“VSPC”), and Old Salt Fishing Foundation, Inc. a Flonida not for profit
corporation (“Event Organizer”) (collectively, the “Parties,” or individually, a “Party™).

WITNESSETH:

WHEREAS, in accordance with Section 118-32, Pinellas County Code, and
Section 125.0104(5)(a)2., Florida Statutes, VSPC is responsible for promoting tourism in Pinellas
County, including funding activities, services, and events that have as one of its main purposes the
attraction of tourists; and

WHEREAS, the County, on behalf of VSPC, agrees to provide Tourist Development Tax
funding for the 29" Annual Fall King of the Beach to be held November 3-5, 2022 (“Event”),
organized and operated by the Event Organizer to promote Pinellas County tourism as described
in the promotion program as defined herein.

NOW, THEREFORE, in consideration of the foregoing and mutual covenants herein
contained, the Parties agree as follows:

1. The term of this Agreement shall commence on the Effective Date and shall remain
in full force and effect through May 5, 2023, unless otherwise terminated as provided herein.

2. The County agrees to pay to the Event Organizer the sum of Seven Thousand Five
Hundred Dollars ($7,500.00) for Sponsorship benefits and up to the sum of Seventeen Thousand
Five Hundred Dollars ($17,500.00) for Marketing and Advertising expenditures for a total sum of
Twenty-Five Thousand Dollars ($25,000.00) as an Event sponsor, to sponsor, promote and market
Pinellas County tourism in connection with the Event as defined in the promotion program
described in Exhibit A attached hereto and made a part hereof (“Promotion Program™). The
County shall pay the funding herein in accordance with the following:

A. Marketing and Advertising expenditures shall be paid on a reimbursement
basis upon submittal of required documentation to the County which shall include a copy of
subcontractor/vendor invoices that support the marketing plan attached hereto as Exhibit B for
which Event Organizer is seeking reimbursement, as well as other such documentation as required
by VSPC.

B. The funding herein shall be due and payable within forty-five (45) calendar
days of Event completion, upon Event Organizer submitting an invoice with all documentation
required in Section 2.A and 2.H. at the address set out in Section 4.
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C. Payment shall be made by the County to the Event Organizer in accordance
with §218.70 et seq., Florida Statutes, “The Local Government Prompt Payment Act.”

D. In the event the Event Organizer: (i) cancels the Event or does not conduct
the Event for any reason including, but not limited to, voluntary action or non-voluntary mandates;
or (11) is not in compliance with the terms and conditions of the Agreement; or (1i1) is dissolved, or
ceases or suspends its operations for any reason, then any sums not paid or disbursed to the Event
Organizer are hereby deobligated, and shall not be paid unless this Agreement is amended in
writing by mutual agreement of the Parties expressly authorizing payment of the funding herein
on the revised terms as provided in said amendment. The parties further agree that if an Event
Organizer cancels an event per (1, i1, or 1i1) above post a fully executed funding agreement but pre-
event, the Event Organizer shall either: 1) remit any sponsorship funding monies advanced pre-
event which were used for operating expenses minus any value received by County up until
cancellation as determined by VSPC staff; or 2) seek reimbursement for allowable marketing
deliverables per the agreement, but only as to those actual, verifiable marketing deliverable costs
incurred by the Event Organizer up until the time of cancelling the event and to the extent of value
received by County as determined by VSPC staff.

E. The Event Organizer shall repay the County for all illegal or unlawful
expenditures of the funding herein, or for expenditures made by The Event Organizer in breach of
any covenant, term or condition of this Agreement, including illegal, unlawful, and/or
unauthorized expenditures discovered after the expiration of the term.

F. The Event Organizer shall provide immediate written notice to VSPC if the
Event is cancelled, rescheduled, or the scope of the Event is substantially changed from the Event
as described in Event Organizer’s funding request.

G. The Event Organizer may amend or revise the Promotion Program only with
the prior written consent from the Director of VSPC, or his designee.

H. The Event Organizer shall provide a written final report to VSPC within
forty-five (45) calendar days of Event completion, which at a minimum shall include
documentation establishing that the Event Organizer provided the promotional benefits described
in the Promotion Program, including any documentation required in Exhibit A, and shall specify
attendance at the Event and room nights generated by the Event in Pinellas County, the
methodology used for computing the room nights which methodology must be documentable,
supportable, and calculated in compliance with tourism market and research analysis industry
standards, and such other information as required by VSPC. Failure to submit the report as
required shall disqualify the Event Organizer from being eligible for funding in future years.

3. A. The Event Organizer shall organize, manage, operate and/or conduct the
programs, activities, and events, and be solely responsible for all costs and expenses related to the
Event.

B. The Event Organizer represents and warrants that it has substantial
experience and skill in the business of organizing and promoting the Event and agrees to use its
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best efforts to organize, manage, operate and conduct the Event in a professional manner,
calculated to create a quality, pleasant, enjoyable experience for all participants.

4. Each Party hereby designates the person set forth below as its respective contact
person. The person designated herein shall be each Party’s prime contact person for coordinating
Promotion Program related activities. Notices or reports shall be sent to the attention of each
Party’s contact person by U.S. mail, postage prepaid, or email to the Parties” addresses as set forth
below:

For the County: For the Event Organizer:

Craig Campbell, Director Amy Verdensky, Marketing Director
Community & Brand Engagement Old Salt Fishing Foundation, Inc.
Visit St. Petersburg/Clearwater 4685 95 St. N.

8200 Bryan Dairy Rd., Suite 200 St. Petersburg, FL 33708

Largo, FL 33777 Amy@oldsaltfishing.org
Craig@VisitSPC.com

Any changes to the above representatives or addresses must be provided to the other Party in
writing.

5. A The County reserves the right to terminate this Agreement, without cause,
by giving fifteen (15) days advance written notice to the Event Organizer of its election to
terminate pursuant to this provision. Should this Agreement be terminated, or the event postponed
as provided herein, Event Organizer shall only be entitled to reimbursement of actual costs for
goods and/or services received by County from Event Organizer up until the date of postponement
or termination of this Agreement, as determined by VSPC staff. Reimbursement shall be based
upon submittal and receipt of all supporting, appropriate documentation for such costs.

B. The failure of either Party to comply with any material provisions of this
Agreement shall be considered in breach thereof, and shall be cause for immediate termination of
the Agreement upon written notice to the defaulting Party.

c The funds to be used for this Agreement are subject to periodic
appropriation of funds by the County. Further, obligations under this Agreement are contingent
upon the availability of funds. If funds are not appropriated by the County for any or all of this
Agreement, the County shall not be obligated to pay for any promotion benefits provided pursuant
to this Agreement beyond the portion for which funds are appropriated. The County agrees to
promptly notify the Event Organizer in writing of such failure of appropriation, and upon such
notice, this Agreement shall terminate without penalty to the County.

6. A The Event Organizer shall, upon request, permit the County to examine or
audit all records and documents related to the Promotion Program provided for in this Agreement.
Event Organizer shall maintain all such records and documents for at least three (3) yéars following
termination of the Agreement, including but not limited to all documents in support of the Event
Organizer’s funding application and post event reporting,
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B. The County through VSPC or VSPC’s vendor, has the right to perform on-
site surveys during the Event for the purposes of substantiating/verifying Event Organizer’s final
report and for collecting other information pertinent to the destination.

7. A. Neither the County nor the Event Organizer shall make any express or
implied agreements, guaranties or representations, or incur any debt, in the name of or on behalf
of the other Party. Neither the County nor the Event Organizer shall be obligated by or have any
liability under any agreements or representations made by the other that are not expressly
authorized hereunder. The County shall have no liability or obligation for any damages to any
person or property directly or indirectly arising out of the operation by the Event Organizer of its
business, whether caused by the Event Organizer’s negligence or willful action or failure to act.

B. The County will have no liability for any sales, service, value added, use,
excise, gross receipts, property, workers’ compensation, unemployment compensation,
withholding or other taxes, whether levied upon the Event Organizer or the Event Organizer’s
assets, or upon the County in connection with services performed or business conducted by the
Event Organizer. Payment of all such taxes and liabilities shall be the responsibility of the Event
Organizer.

C. The Event Organizer shall indemnify, pay the cost of defense, and hold
harmless the County, its officers, employees and agents from all damages, suits, actions or claims,
including all costs of defense incurred by the County, of any character brought on account of any
injuries or damages received or sustained by any person, persons, or property, or in any way
relating to or arising from the Agreement; or on account of any act or omission, neglect or
misconduct of the Event Organizer; or by, or on account of, any claim or amounts recovered under
the Workers” Compensation Law or of any other laws, regulations, ordinance, order or decree; or
arising from or by reason of any actual or claimed trademark, patent or copyright infringement or
litigation based thereon; except only such injury or damage as shall have been occasioned by the
sole negligence of the County.

8. A. The Event Organizer shall comply with all applicable federal, state and local
laws, rules, regulations and guidelines, relative to performance under this Agreement.

B. Neither Party may assign or transfer its rights or obligations under this
Agreement without the prior written consent of the other Party.

C. Nothing 1n this Agreement shall be construed to benefit any person or entity
not a Party to this Agreement.

D. In carrying out this Agreement, The Event Organizer shall not exclude from
participation in, deny benefits to, or otherwise discriminate against, any person because of race,
color, religion, sex, national origin, family status or handicap.

E. This Agreement constitutes the entire agreement between the Parties and
supersedes any and all prior agreements, communications, or representations, whether oral or
written, with respect thereto.

] )
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F. No alteration, change, modification, amendment or waiver to or of this
Agreement shall be valid or binding unless in writing and signed by both Parties hereto.

G. Nothing in this Agreement will be construed to create, or be implied to
create any relationship between the County and any contractor, subcontractor or supplier of the
Event Organizer, and at all times the Event Organizer is and shall remain an independent contractor
and not an agent of the County or VSPC.

H. Sections 2.D, 2.E., 6.A., and 7.A., B. and C. shall survive the expiration of
the term or termination of this Agreement.

L Time is of the essence with respect to all provisions of this Agreement that
specify a time for performance.

J. This Agreement shall be construed, interpreted, and governed by the laws
of the State of Florida.
g Event Organizer acknowledges that information and data it manages as part of the

services may be public records in accordance with Chapter 119, Florida Statutes and Pinellas
County Public Records Policies. Event Organizer agrees that prior to providing services it will
implement policies and procedures to maintain, produce, secure, and retain public records in
accordance with applicable laws, regulations, and County policies, including but not limited to the
Section 119.0701, Florida Statutes. Notwithstanding any other provision of this Agreement
relating to compensation, the Event Organizer agrees to charge the County, and/or any third parties
requesting public records only such fees allowed by Section 119.07, Florida Statutes and County
policy for locating and producing public records during the term of this Agreement.

10. By signing this Agreement as provided below, Signer attests to all of the following:

A. Signer has the legal authority to enter into the Agreement on behalf of the
Applicant organization;

B. Signer is not deriving any direct or indirect benefit or bonus, monetary or
otherwise, from the Applicant organization or any other party, including signer’s employer, as a
result of this funding award; and

C. Signer is not aware of any other third party deriving any direct or indirect
benefit or bonus, monetary or otherwise, from the Applicant organization or any other party as a
result of this funding award.

IN WITNESS WHEREQF, the Parties herein have executed this Agreement on the day
and year first above written.

\ l
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PINELLAS COUNTY, FLORIDA OLD SALT FISHING
by and through its Director of FOUNDATION, INC.
Administrative Services

Bygoe L aens D ﬁW Suve By

¢/Joe Lauro

[Corporate Seal]

APPROVED AS TO FORM
By: Michael A. Zas

Office of the County Attorney
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Pinellas County TDC Elite Event Funding FY23
Benefits & Deliverables
Exhibit A

Event Name: 29t Annual Fall King of the Beach (“Event”)
Event Dates: November 3-5, 2022
Marketing & Advertising Up To Funding Amount: $17,500
Sponsorship Contribution: $7,500
Total Contribution: $25,000

VSPC will receive, in exchange for its financial support, the following benefits at no additional
charge, except as noted:

A. Official Designation Status:
i. The Event shall be referenced as “Old Salt Fall King of the Beach Tournament &

Festival presented by Visit St. Pete/Clearwater.”
ii. VSPCis granted the first right of refusal to be the Exclusive Presenting Sponsor
for the 2023 Event.

B. Marketing & Advertising Plan Funding Support:

i. Pursuant to the marketing plan submitted by Event, a copy of which is attached
hereto as Exhibit B, VSPC will reimburse Event up to the sum of $17,500 for
pre-Event marketing deliverables upon submittal and acceptance of post-Event
proof of performance documentation. Proof of performance shall include 3™
party invoice(s) that support the marketing plan, as well as other such
documentation as required by VSPC.

C. Sponsorship Benefits:
i. Marketing & Advertising Benefits
1. VSPClogo (logo provided by VSPC with hyperlink to VSPC homepage)
included on all Event marketing collateral including but not limited to:
a. Over 2,500 pieces of tournament apparel (logo on backs and
one sleeve on all short sleeve t-shirts)

b. 30,000 post cards

c. 10,000 event booklets

d. 1,000 posters

e. Adsin Florida Sportsman, Coastal Angler Magazine, Tampa Bay

Times and others
f. Facebook background header for four (4) weeks
2. Print Advertising (ads provided by VSPC):
a. Two {2) VSPC Full page color ads in event publication
3. Broadcast Benefits (radio spots to include VSPC mention):
a. A minimum of five hundred (100) VSPC mentions (to be read as
Visit St. Pete/Clearwater) on Cox Media Radio commercials
ii. Digital & Media Benefits:

1. Website:
A-1 ?_’S \_/
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a. VSPC banner ad (provided by VSPC) on tournament homepage
for four (4) weeks with link

b. VSPC logo on sponsor page as presenting sponsor with link
VSPC logo on the footer of website (all pages) year-round with
link

2. Email Campaigns:

a. VSPC banner ad included on:
i. Two (2) full sends of email campaign to Event database

(project to be 749,000 impressions each)

ii. Two (2) Tri-County (projected to be 35,000 impressions
each)

iii. Two (2) Team/Angler (projected to be 5,000
impressions each)

iii. Event On-Site Benefits:

1. Display / Exhibits:

a. Opportunity for one (1) 10’ x 30’ display space for the VSPC
branded boat at a mutually agreeable location.

2. Signage:

a. VSPC logo inclusion on main stage, step and repeat backdrop, and
top and bottom stage banners
b. VSPC banners placed at premium locations throughout Event
perimeter (locations to be mutually determined; VSPC to provide
banners; Event Organizer to install, collect and return banners).
¢. VSPC logo on leaderboard
iv. Additional Benefits:

1. Event to provide the following to VSPC working staff, which includes but is
not limited to brand ambassadors, straet teams, media and photographers,
if requested by VSPC and at no cost to VSPC:

a. Worker passes/credentials with appropriate access (all-access for
VSPC media and photographers)
Parking passes
Meals under the event’s volunteer program
Dedicated golf cart, if available
Water and ice

P Ao
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EXHIBIT B
Marketing & Advertising Plan

The Old Salt Fishing Foundation employs a multi-audience acquisition
strategy in marketing this event. We focus on three principal audiences and
deploy targeted campaigns to maximize exposure and response. Each of
these highlight Pinellas County as a premier destination for fishing and fun
in the sun.

Our target audiences:

« Out of state fishing teams from Guif and Atlantic coastal regions
ranging from North Carolina to Texas

» Drive-in fishing teams, anglers and visitors with focus on Jacksonville, Orlando

and other Central Florida towns

» Local attendees and anglers

MAKE IT PERSONAL

Invest in localized fishing markets in specific regions through the Southeast. We take an I’ll show you
mine, you show me yours approach. We love sharing photos, results and tournament tactics with over 40
mid sized kingfish tournament that are in areas from North Carolina to Texas. We recruit teams at their local
events by providing print collateral and/or prize incentives to get them to travel with their team. We also
place ads in their local fishing publications to entice travel teams. This year we have added actual visits to
their events and securing booth/ table space to meet the teams in person.

« Create and promote an event logo and theme that incorporates a Florida artist with a Kingfish. Partnering
with a Florida based artist provides new creative talent, a fresh look for every event and brings the flavor of
Florida to the table to out-of-town guests.
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EXHIBIT B

USE THE FISHING COMMUNITY

¢ There are some staples in the fishing industry ... Florida Sportsman, Florida Sport Magazine, FWC,
IGFA to name a few. Use their established platforms to reach a broad spectrum of traveling anglers.
These platforms include forums, blogs, website digital ads and print ads.

/ FoRumS f v &

FLORIDA OigitatHowIncludedt | A=t
SPORTSMAN >

@ old salt Fishing

Foundation

Posts: 732 Rank: Officer

= o
Image: https:ffusv-cdn net/6030554/upioads/

The Old Salt King of the Be; sdter/in/0isuconpia.ipg , definitely
the LARGEST and RICHEST Kingfish Tournaments in the United
States. So, If you fish for Kings, you should be fishing the 28th
Annual Old Salt Fall King of the Beach.

The King of the Beach is a 3 day festival honoring the migration of
the Kingfish off the west coast of Florida in Madeira Beach. Qur
event has fishing teams are of all skill levels and sizes. We have a
level playing ground so that anyone can be a winner.

¢ Use (our) Old Salt community :

Database of over 749,000 email contacts that have opted in and are fisherman
Database of 10,000 mail addresses

Website with an average of 20,000 unique users every month

A very engaged social media outlet: Facebook with 80,000+ likes ; Twitter with over
5,000 followers; Instagram with 5,000 followers

B-2 % 5}
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EXHIBIT B

ALWAYS USE THE BASICS
e Direct marketing: brochures, flyers and event booklets
e Advertise in print media (local and national)
e Radio— We partner with Cox Media and they syndicate our script locally and state wide
o Send out publicity and press releases through local newspapers, radio, and television stations.

Participate in boat shows at the local and regional level

A TaaPEi
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EXHIBIT B

Magazines, Publications and Newspapers

Approx Month of : Ad Size - | # of Spots / | Circulation /| Estimated
£ Media Name g 2
Insertion Length - Type | Insertions |Impressions Value
Sept / Oct issues{Flofida Sportsman |/~ Pagead- 2 240,000 |$  2,700.00
full color
. . - 1/2 page ad -
Sept / Oct issues |Florida Sport Fishing 2 270,000 S 2,480.00
full color
Full Page ad -
Sept / Oct Coastal Angler 2 360,000 |S  3,800.00
full color
Last Sundayof [, 2dise Press 2 Page Insert 1 28,000 |$  2,700.00
October
October issyes  |/550rted Community TBD TBD TBD $  3,500.00
Publications
S 15,180.00
Digital & Social Media
Approx Month of Media Name Ad Size - | # of Spots / | Circulation /| Estimated
Circulation Length - Type | Insertions | Impressions Value
sponsared
August thru Facebook, Instagram . approx:
November and Google Ads stetles duoewsf 28 2,700,000 |>  000-00
feed ads
August thru Qrgamle Pasts: weekly & daily approx:
g Facebook; Instagram 72 ~ | InKind
November . posts 675,000
and Fishing Forums
August thry Email Campaigns -8 i 600'009 PET 1¢  6,800.00
November Campaigns |campaign
November Live Stream Video 1 6,000 logins | § 6,000.00
S 17,800.00
Other
Approx Month of = Ad Size - | # of Spots / | Circulation /| Estimated
: Media Name " =
Circulation Length - Type | Insertions | Impressions Value
Kingfish Team
August / October 6 x 9 full color 2 30,000 8,000.00
ugyst/ Octoog Postcards & Mailings ?
October EventBOOKELS: 1o o o wlliceller 10,000 |$ 16,000.00
80 pages
Sept / October Event Posters 12x 18 2,000 S 800.00
August thru Website use & . .
Iti- 82,000 |
November Updates Multi-page ’ n Kind
October / Nov Event Apparel various styles 2,500 pieces | $ 32,500.00
November Event Koozies 2,000 S  1,500.00
S 58,80,0.0?
B-4 :
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EXHIBIT B

Approx Month of Media Name Ad Size - # of Spots / | Circulation /| Estimated
Circulation Length - Type | Insertions | Impressions Value
June thru October|_ . .Tou.rnament . various S 10,000.00

Solicitation Campaign
*See next sheet for breakdown and ROl on this campaign
Radio / Television
Approx Month of Media Name Ad Size - | # of Spots / | Circulation /| Estimated
Airing Length - Type | Insertions | Impressions Value
Oct/Nov Cox Media Radio :15 spot 500 500,000 Donated
Total Marketing Plan Value $ 101,780.00
B-5
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EXHIBIT B
Community Support and Sponsors

Old Salt Fishing Foundation

Corporate Sponsors

Media Sponsors

Community Supporters

City of Madeira Beach

Spectrum Networks

PARC

Tigress Outriggers

Cox Media - Bone 102.5

Children's Dream Fund

Suzuki Engines

Tampabay Times

Celma Masty Ovarian Cancer Fou

Mastry Engine Center

Island Reporter

Girl Scouts - shining waters

BETTS Fishing Center

Central Marine

Simrad Paradise News Boy Scouts (local troop)

CZC Law firm Sarasota Herald Good Will

LoadMaster Trailers Cross Bridge Church

Pro Marine Tl & Mad Bch Chamber of Comm

Clearwater Rotary

Rotary of Gulf Beaches

Tampa Bay Brewing Company

LIFT Program

Budweiser - Great Bay Distributing

Elks of Madeira Beach

Courtyard Marriott - Madeira

Holiday Inn Express

Coast Guard Auxillary

FWC

Tom George Yacht Group

Don Ray Gear (Bucket Innov.)

FishBrain Mobile App

Johnston Jewelers

Speeler Co / Neptune Boat Lifts

Deep Glow Technologies Inc

Sea Lime Lures

Century 21 Beggins Enterprises

Mirr-o-lure

Aces Roofing

Snappers Sea Grill

Aylesworth Fish & Bait

Reelaxed Apparel

_Digfish Tackle

Cracker Boays Outdoors

Huk Gear

Sea Fear Apparel

Remax All Stars

KOA

Ocean Tamer Bean Bags

F.I.S.H
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EXHIBIT B

TOURNAMENT SOLICITATION CAMPAIGN

Targeted FALL Kingfish Tournaments

6/3/18 MS King Master Biloxi Tournament
7/22/18 AL Alabama Deep Sea Rodeo Tournament
8/18/18 GA GOLDEN ISLES KING MAC ATTACK
8/18/18 NC ROTARY CLUB OF SNEADS FERRY ANNUAL KING MACKEREL TOURNAMENT
8/25/18 NC RALEIGH SALTWATER SPORT FISHING CLUB KING MACKEREL TOURNAMENT
8/25/18 SC 48TH ANNUAL JAMES ISLAND YACHT CLUB KING MACKEREL TOURNAMENT

8/25/18 FL / Homossi HOOKED UP FOR TATA'S FISHING TOURNAMENT
9/8/18 FL / Jupiter CHASEN'TAILZ KDW FISHING TOURNAMENT

9/15/18 NC SOUTH BRUNSWICK ISLANDS KING CLASSIC

9/22/18 NC THE BONE SUCKIN SAUCE KING OF THE CAPE OPEN

9/22/18 FL/ Destin BIG MAC CLASSIC

9/29/18 NC SHALLOTTE POINT KMT

10/5/18 NC U.S. OPEN KING MACKEREL TOURNAMENT - DIVISION 1

10/6/18 NC BOGUE INLET KING TOURNAMENT

10/8/18 NC RUMBLE ON THE TEE KING MACKEREL TOURNAMENT
10/13/18 NC 8TH ANNUAL NORTH CAROLINA TROOPERS ASSOCIATION
10/13/18 sSC MARLIN QUAY KING MACKEREL SHOOTOUT
10/20/18 SC RUMBLE IN THE JUNGLE

Ad campaign featuring our travel prizes and event that are geo-targeted to the tournament area.

The 3 highlighted tournaments we would attend with booth spaces.
Offer a free entry fee promotion onsite to teams.

Campaign ROI
Digital Ads $  6,000.00 Looking to gain 30-50 teams from promotions
Travel $ 6,000.00 *Average team spends:
Promotion Materials $ 3,000.00 Tournament Fees & Expenses S 1,000.00
Gas § 600.00
S 15,000.00 Tackle/Bait $ 300.00
Boat Slips $ 250.00
Hotel S 1,000.00
Food § 1,000.00
$ 4,150.00

Revenue $124,500 to $207,500
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